
D E S E R T  I N T E R N A T I O N A L  H O R S E  P A R K

2 0 2 2 / 2 0 2 3  S E A S O N
S P O N S O R  R E P O R T

N O V E M B E R  2 ,  2 0 2 2  –  M A R C H  1 9 ,  2 0 2 3



A  N O T E  F R O M
S T E V E  H A N K I N

3

S E A S O N
H I G H L I G H T S

4 - 5

D E S E R T  H O R S E  P A R K
D I G I T A L  F O O T P R I N T

8 - 1 0

E Q U E S T R I A N  M E D I A
R E C A P

1 1

L O C A L  M E D I A  R E C A P

1 2 - 1 3

T O P  S O C I A L  P O S T S

1 4

S P O N S O R  T E S T I M O N I A L S

1 5

CONTENTS

6 - 7

D I H P  B Y  T H E  N U M B E R S



A  N O T E
F R O M  S T E V E
H A N K I N

It's safe to say this was the best – and most important – season we've
had at Desert International Horse Park. We started with four
priorities: create a premier horse park, run a good horse show,
become a place that was hospitable and fun for everyone, and build
top sport. These were lofty goals. But we are beginning to see real
progress on all of them. 

We knew we could build a horse park that horses and athletes
loved; it was mostly a question of time and resources. But we gained
distinction when our primary arenas – Grand Prix and the grass field
– were reviewed by athletes as on par with the best of the world.
You can imagine how we feel; from these arenas to the size of our
stalls, to the bridle path, we love how our horse park is evolving.

We knew we could run a good horse show if we built the right team.
We are incredibly proud of our team. Phil, Pat, Ashley, Skyler,
Joseph, Tori, Brian, David, Kyle, Jeanette, Brent, Mark, and many
others... They have all come together to be able to work for our
customers. 

Getting the atmosphere right and building national-level
competition would take time. This year, people started to really
understand we could be a place of top sport and that they really
enjoyed being at the horse park.

Sponsors play a vital role in our efforts. They demonstrate
confidence in our brand. They enhance the experience for our
athletes. They bring fun to the horse park. So, thank you for your
enormous support. It means everything to us.

We strive every day to recognize and express our gratitude for all the
sponsors who support us. We hope that we mostly get it right,
though we know we have many ways to improve. It is an important
focus for us to support your efforts on our behalf and ensure you feel
recognized for your important contributions. From our distinctive
branding to our media platform, with over 265,000 hours of video
watched, to our customer base, we are proud of what we can bring
to the table on your behalf. 

We look forward to working with you for years to come.
 

STEVE HANKIN
PRESIDENT & CEO
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T H E  B E S T
C I R C U I T  Y E T

This was the most ambitious Desert
Circuit yet, and it lived up to our
expectations. We hit huge milestones
in every ring, featuring athletes of the
highest caliber, both human and
equine. Our schedule succeeded in
helping riders, trainers, and owners
achieve goals from beginner to the
highest levels.

We know Desert Circuit will continue
to evolve and improve with time. We
hope you will continue to be a huge
part of it.

D E S E R T  C I R C U I T  2 0 2 3

Highlights:

Kent Farrington and Conor Swail proved to be
the big winners in CSI4* Grand Prix action.
Kyle King was the ultimate National Grand Prix
champion, taking home the $100,000 rider
bonus. 
Kaitlin Campbell was the Leading Open Jumper
Rider and won the $50,000 1.40m Jumper
Bonus
Nick Haness took two $50,000 USHJA
International Hunter Derby wins, plus the
$100,000 WCHR West Coast Hunter
Spectacular, and the Leading Hunter Rider title.
Avery Glynn proved her equitation excellence in
the R.W. Mutch Equitation Championship.
77 riders competed for $20,000 in prize money
in the inaugural Friends of MeadowGrove Farm
1.20m Classic.
Skylar Wireman jumped 1.70m in the inaugural
$15,000 6-Bar.
Dogs took to Main Hunter for the USHJA
Foundation Dog Puissance and the Ariat Tails
Over Rails to benefit Thrive Animal Rescue.
Andover, owned by Cathy Morris Schmidt, and
Joie Gatlin won the $10,000 DIHP Under Saddle
Championship.
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Holiday Highlights:

Nick Haness and HH Elmo won the
rescheduled $100,000 WCHR West
Coast Hunter Spectacular, followed by a
win in the $65,000 Butet USHJA
International Hunter Derby Regional
Championship.
The Onondarka Medal Final moved to
DIHP and Brooke O'Malley took the win.
James Arkins took the first big Grand
Prix victory of the season in the
$100,000 Hygain Feeds National Grand
Prix.
Long-term partnerships paid off in the
$10,000 Ritz Carlton Rancho Mirage
USHJA National Hunter Derby, split into
two sections, won by Jenny Karazissis
aboard Really and Nick Haness with
Reese's.
Michelle Berry won both the $30,000
Brown Advisory 1.40m Open Classic
AND the $30,000 Adeptus 1.40m Open
Classic.
Hunter riders participated in the USHJA
Hunter Team Challenge.
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Team Helios topped the $200,000
Brown Advisory CSI5* MLSJ Team
Competition to conclude the MLSJ
season during Desert Holiday II.
Daniel Coyle (IRL) won the $217,200
Whittier Trust CSI5* Grand Prix of
Desert Holiday I, plus the $40,000 CSI2*
La Quinta Resort & Club Grand Prix.
Karl Cook (USA) took home the
$450,000 Marshall & Sterling CSI5*
Grand Prix of Desert Holiday II.
Chelsea Brittner and Berry De Maillet
took the win in the $25,000 El Cristiano
USHJA International Hunter Derby.
Nick Haness and True That won the
$10,000 HorseFlight USHJA National
Hunter Derby - Open during WCHR
week.
Nick Haness also topped the $15,000
Valencia Saddlery Pro Equitation
Challenge!
We helped raise over $50,000 for
Uryadi's Village through their Jump for
the Village initiative.
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Sunshine Highlights:



14
weeks of competition

$8M+
in total prize money
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THE SEASON BY THE NUMBERS

27K+
stalls sold

16K+
horses shown

743

1032
HUNTER DERBY

ENTRIES

GRAND PRIX
ENTRIES
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THE SEASON BY THE NUMBERS

Our @deserthorsepark
social media channels,
including Instagram,
Facebook, and TikTok,
have a combined
following of over 24,000.

DIGITAL
FOOTPRINT:
SOCIAL MEDIA

D E S E R T  I N T E R N A T I O N A L  H O R S E  P A R K

4,474 new followers

243K engaged users

40% email open rate Our email marketing
efforts are distributed
to over 15,000 email
addresses.

DIGITAL
FOOTPRINT:
EMAIL

130 videos with 4,367,355 views

HORSE NETWORK VIDEO CONTENT

70 articles
published 812 social media

posts

16,217,627 impressions

accounts reached1.2M

916K webpage views
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SOCIAL MEDIA SNAPSHOT
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I N S T A G R A M  |  @ D E S E R T H O R S E P A R K
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SOCIAL MEDIA SNAPSHOT
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F A C E B O O K  |  @ D E S E R T H O R S E P A R K
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LIVESTREAM VIEWS
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Following: 65,000 Following: 384,000
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EQUESTRIAN MEDIA CONTENT

THE PLAID HORSE HORSE NETWORK

Following: 405,000 Following: 49,000

CHRONICLE OF THE HORSE USHJA



550,068 $47,932
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DIHP and Major League Show Jumping gained exposure with the
following local outlets: 

KESQD10 (CBS), KESQ (ABC), KDFXCA (Fox), KMIR (NBC), The Desert Sun,
Yahoo! Sports, Life Equestrian, Palm Springs Life Magazine, Visit Palm

Springs, Discover Palm Desert,



LOCAL MEDIA EXPOSURE

impressions PR value
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LOCAL MEDIA EXPOSURE

Desert Sun

Palm Springs Life

Yahoo! Sports
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$10,000 Premier Equine Center Under
Saddle Championship

Plays: 48,492
Engagement: 4,313

INSTAGRAM

TOP SOCIAL POSTS BY PLATFORM

Gregory Wathelet wins the
$145,100 Go Rentals CSI3* Grand

Prix.
Reach: 31,403

Engagement: 2,354

FACEBOOK

FOLLOWING: 17.6K+ FOLLOWING: 7K+
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EL IZABETH
KEADLE

E L I Z A B E T H
B A L L

L A U R A
M A L O N E Y
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"EquiFit has been a proud
supporter of the Desert

International Horse Park and the
new management since its

inception. The team at DIHP
works collaboratively with us to
deliver solutions that not only
best cater to their exhibitors,
but showcase our brand in a

unique and special way."



-  E Q U I F I T  -

"Whittier Trust is thrilled to be a
returning sponsor of DIHP. Each
person we interacted with was

excited about Whittier’s
participation and sponsorship. We
were blown away by the support
from the team at DHIP and their

willingness to collaborate on rider
prizes, promotional opportunities,

and VIP experience. We loved
having the opportunity to provide
a unique experience for our guests

and hear the overwhelming
positive feedback."

"Our partnership with DIHP continues to be an important part of our overall marketing
mix. The partnership provides us unmatched access to a demographic of highly

affluent households with propensity for spending mixed with a love of the destination.
Additionally, the venue and event itself has been a great resource for entertaining

clients, partners and VIPs while introducing an entirely new audience to the sport. The
team at DIHP continue to invest in the facilities and the events creating a world-class
destination attracting some of the top riders in the world – and is largely the reason

that we will continue to partner going into the future."

-  L A  Q U I N T A  R E S O R T  -

-  W H I T T I E R  T R U S T  -
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The season is over, but it's
still just the beginning for
Desert International Horse
Park. 

Next season already
promises thrilling
competition, including TWO
$1 million finals on the last
stop of the Major League
Show Jumping Tour. 

No matter the level of
competition, DIHP is
dedicated to growing the
sport and aiding in the
promotion, exposure, and
opportunity for your brand
in the equestrian industry on
the West Coast and with our
worldwide reach. 
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T H A N K  Y O U  F O R  Y O U R  S U P P O R T !
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